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Shenzhen MOS0 Power Supply Technology Co., Ltd.
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3.1 Attention
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a) Media
b) SEO Marketing
c) eMail Marketing

d) SNS Marketing
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Making machines talk.®
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3.1 Attention
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Your customer
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Your customer’s
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When they hita tag. Internet %
Pk ok Browser ﬁ session
Search Engine :
S
Banner Ad :.

\
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Social Media
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| Otherreferrers
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Anatomyof a Tag
3 Party Web log
rsmallset of Aglant text file; one row per tag hit
javascriptcode that _—
sendsarecord to
T
the web log . . . 4
e Multivariate & A/B Testing
::d“a:':m ,(m Try two creatives; monitor response Clean &Summal’ize
slowingload c Classify referrers; recognize return
time - visits
.E_’,, 7] Behavioral Targeting .
fields o ads Segment visitors; adapt to preferences N |
[ N I
S 1 \\ \\
- = | S : — %
Anatomy of a Cookie .. = Site Optimization \
|
R ] >" ] Improve site flow and information
*Unique identifier for Q = architecture to reduce clicks; increase
y“"(““’_"k“”r’ > (=] engagement
=Stored in your o > i
browser
*Usually hasan - Q \\\
expiration date(1-12 o> 3 PR 3
months) E o Media Optimization
:::::tmnhinynur Types: o a Find what works; stop what doesn’t ey e Web Analytics
other “Firstparty: set by the -
mmﬂ;:‘oiiew domaininaddressbar E 7 REpOI'tS
*Allows S| <Thi c .- o
recognize youand ety = Attributionmodeling [
adapt content Collect all interactions for all channels;
weight impact

— > Obsolete pages

Consideration pages

http://yoursite.com

’ : Action & Conversion
pages
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